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Corporate Profile 

Continuing to grow as a Mobile Media Solution Company creating future value, Alpine creates a safe, 

comfortable vehicle interior environment that makes driving a pleasure with its cutting-edge in-car 

equipment and systems. Music and image media and communication tools are diversifying and moving to 

the next generation, while advances are being made in cloud computing. Speedily embracing ceaseless 

technological innovation, Alpine also seeks to provide an unprecedented in-car experience as a specialist 

combining audio, visual, navigation and communication functions with those that assist the driving process. 

In addition to meeting the needs of society and the market with environmentally friendly manufacturing 

and by contributing to a society in which cars have a low impact on the environment, Alpine constantly 

takes up the challenge to explore new business fields. 
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I. Summary of Selected Financial Data (Consolidated) 

 
 43rd term 44th term 45th term 46th term 47th term 

 From April 1, 2008 
to March 31, 2009

From April 1, 2009 
to March 31, 2010

From April 1, 2010 
to March 31, 2011

From April 1, 2011 
to March 31, 2012 

From April 1, 2012 
to March 31, 2013

Net sales 
(Millions of yen) 

196,666 168,586 201,257 202,905 222,309

Ordinary income (loss) 
(Millions of yen) 

(5,051) 807 10,771 6,521 4,291

Net income (loss) 
(Millions of yen) 

(9,290) (1,249) 6,029 4,572 1,747

Comprehensive income 
(Millions of yen) 

– – 2,382 4,445 9,533

Net assets  
(Millions of yen) 

96,873 97,035 98,759 101,811 109,991

Total assets 
(Millions of yen) 

132,422 153,428 153,783 167,355 168,061

Net assets per share 
(Yen) 

1,374.95 1,379.61 1,403.69 1,448.63 1,562.62

Net income (loss) per share 
(Yen) 

(133.17) (17.92) 86.43 65.53 25.05

Diluted net income per share 
(Yen) 

– – – – –

Equity ratio 
(%) 

72.4 62.7 63.7 60.4 64.9

Return on equity 
(%) 

(8.8) (1.3) 6.2 4.6 1.7

Price earnings ratio 
(Times) 

– – 10.8 17.0 36.2

Cash flows from operating 
activities 

(Millions of yen) 
10,679 9,858 14,371 9,921 1,607

Cash flows from investing 
activities 

(Millions of yen) 
(12,850) (3,962) (4,349) (7,710) (6,023)

Cash flows from financing 
activities 

(Millions of yen) 
(329) 8,150 (5,411) (1,381) (6,701)

Cash and cash equivalents at 
end of period 

(Millions of yen) 
26,141 39,844 43,883 43,947 34,052

Number of employees 
[Separately, average number 
of temporary employees] 

(Persons) 

11,573
[1,865]

10,913
[456]

10,835
[621]

11,058 
[703] 

11,107
[919]

Notes: 1. Net sales does not include consumption taxes. 
2. Diluted net income per share is not provided since there are no potential shares. 
3. Price earnings ratio for the 43rd and 44th fiscal years is not provided since there was a net loss per share in those two fiscal 

years. 
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Dear Shareholders 
Thank you all very much for your support, and 
greetings to you all as we present our forty-seventh 
financial statements.  

During the fiscal year ended March 31, 2013, despite a 
moderate recovery in the U.S. economy, the business 
environment remained harsh because of such factors 
as the appreciation of the yen, which continued into 
the latter half of the fiscal year, the prolonged 
European debt crisis, and slower economic growth in 

emerging countries. Within Japan, apprehension about the outlook for overseas economies and the return 
to normal from special demand that had arisen from the switchover to digital terrestrial TV broadcasting 
contributed to overall economic weakness. Under these circumstances, we strengthened our lineup of new 
products and worked to expand sales while also striving to secure sales by making all-out efforts to provide 
a stable supply of products to automakers and other means. Nevertheless, our business results for the fiscal 
year were characterized by a rise in income and a fall in profits, reflecting intensified price competition as 
well as a change in the composition of sales and a rise in material procurement costs. 

Although conditions were harsh, we worked aggressively to strengthen our presence by expanding sales 
and production structures in the markets of emerging countries with growth potential. We also established 
a research and development company specializing in cloud computing in the U.S. and worked to develop 
new products that link in-car IT products with mobile devices such as smartphones. In China, which is now 
the world’s largest auto market, sales of Japanese auto brands decreased as a result of unwillingness among 
consumers to buy those, but we worked to strengthen our business with overseas luxury automakers, which 
have shown remarkable growth in the Chinese market, while also expanding our business with Chinese 
automakers. In Japan, we won two important awards. We were honored with the prestigious Grand Prix for 
our domestically available “Alpine Style” at the Nikkan Auto Parts Awards and we also took top place in 
an authoritative customer satisfaction survey. 

It is predicted that the business environment will remain difficult against the background of an economic 
slump in Europe and uncertainty about the economic prospects of emerging countries. There are also signs 
of improvement, however, including the stimulation of domestic private consumption and correction in the 
appreciation of the yen brought about by “Abenomics,” which is the term used for economic measures 
taken by the current Japanese administration under Prime Minister Shinzo Abe. Under these 
circumstances, on the basis of our tireless efforts to improve quality, cost, and delivery dates, we will 
continue to promote company-wide activities to lower cost prices while also developing and expanding 
sales of products that satisfy our customers in order to improve business results. Industries related to 
automobiles have gone through considerable changes in line with the transformation of car manufacturing 
and the growing use of electronics in automobiles at automakers. We are treating these changes as 
opportunities for business expansion, and we will continue to aim for manufacturing operations that are 
well-adapted to periods of change. 

We humbly ask you, our shareholders, for your continued support and encouragement. 

June 2013 

 
Toru Usami 

President & CEO 
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II. Operational Review 

Audio Products Segment 

In the Audio Products segment, Alpine worked to expand sales in the North American aftermarket through 
sales of head units, chiefly CD players, and sound systems that combine high-quality speakers and 
amplifiers, as well as the start of sales of products to the Brazilian market, where a commercial distribution 
network was newly acquired. However, as the market environment continued to be harsh, sales remained at 
the same level as the previous year. In the European aftermarket, Alpine launched new digital audio 
broadcast (DAB)-related products and developed CD player sales promotions to expand sales, but the 
market slowed down more than expected, and conditions remained harsh. In the domestic aftermarket, 
conditions remained generally difficult as a result of intensifying competition due to reduced market scale 
and sluggish sales of speakers that had previously maintained a high market share. 

In the OEM market, sales to automakers increased on the back of recovering production and sales at 
Japanese automakers, and favorable sales at major U.S. automakers. 

Accordingly, segment sales increased 6.0% compared with the previous fiscal year, to ¥59.1 billion. 

Information and Communications Products Segment 

The Information and Communication Products segment sought to expand sales, through broadening the 
appeal of total coordination as “Alpine Style,” proposing unique car interior layouts on the Japanese 
aftermarket, in addition to the “BIG-X series” and “Perfect Fit” systems, which gained the No. 1 position 
in terms of customer satisfaction in a survey conducted by an external ratings agency. The segment also 
strengthened its lineup of new products that meets user needs, such as by launching onto the market the 
REARVISION in-car monitor fitted with an ion-generating system, a world first, and navigation systems 
with a 9-inch display. However, sales suffered a decline as a result of new products launched onto the 
market by competitors and the intensifying price competition. Sales in the European and U.S. aftermarkets 
were sluggish due to a sales decline resulting from deteriorating market conditions, as well as the 
later-than-planned introduction of new products. 

In the OEM market, sales to automakers increased on the back of favorable sales at high-end car 
manufacturers in Europe and at major U.S. automakers. Also contributing to the increased sales were the 
recovering production and sales at Japanese automakers and the rising proportion of cars that have 
navigation or display products installed. 

Owing to these factors, sales in this segment grew 10.9% compared with the previous fiscal year, to ¥163.2 
billion. 

 Net Sales by Region Ratio of Net Sales by 
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III. Business Review 

Changes in Major Management Indices for the Fiscal Year Ended March 31, 2013 (fiscal 2012) 
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IV. Topics 

BIG-X Series Voted Best Car Navigation System in Japan by Retailers and Customers  

Car model’s name shown on system’s opening screen Rear monitor “REAR VISION” with ion-emitting function 
 

Alpine’s BIG-X series of aftermarket car navigation systems received the top ranking in a customer 
satisfaction survey in Japan. The BIG-X series is highly regarded by users because of its industry-leading 
large display size and its hardware and software functionality tailored to the specific car model. Another 
reason for its top ranking is users’ positive evaluation of its linkage with a rear monitor that meets the 
needs of minivan users with small children and drive-assist cameras that provide the driver with rear and 
side external views.  

With this achievement, the BIG-X series added a second laurel to the grand prize given in July 2012 in the 
Nikkan Jidosha Shimbun’s 2012 Nikkan Car Accessory Awards, based on reviews by automotive goods 
retailers. The car navigation system therefore has been ranked No. 1 by both retailers and car drivers.  

The BIG-X series features largest display size available in a car navigation system and the "Perfect F.I.T." 
installation kit that customizes the system to the particular car model, including displaying the car model 
name on the system’s opening screen, adjusting audio settings, and positioning the system’s antenna for 
optimal reception of terrestrial digital broadcasts.  

We plan to expand sales of the BIG-X series by adding new models to meet the needs of a wider range of 
car owners and by strengthening marketing that focuses on the system’s total appeal, including the rear 
monitor “REAR VISION” with ion-emitting function.  
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Enhancing Brand Appeal at U.S. Consumer Electronics Show  

Attendees crowd to see a demonstration of TuneIt app  Side-by-side comparison of OEM and Alpine 8-inch AVN 
systems in actual dashboards  

 

Our exhibit at the 2013 Consumer Electronics Show, the world’s largest such event held each year in 
January in Las Vegas in the United States, was based on the concept “Play On” and displayed our new 
products in three zones based on the themes “Play Big,” “Play Smart,” and “Play Strong.” The Play Big 
zone featured the North American debut of our 8-inch display car navigation system and appealed to the 
system’s customized installation kits for various car models. The Play Smart zone featured our head unit 
capable of smartphone speech recognition and well-attended demonstrations of the Alpine-developed 
TuneIt app that allows users to tune their car audio system from their smartphone. The TuneIt app and 
compatible new CD head unit were awarded “2013 Innovations Design and Engineering Awards” in the 
in-vehicle audio/video category. The Play Strong zone featured the latest model of our power amplifier 
series, which boasts the largest market share in the U.S. market. The zone also displayed a subwoofer 
developed in cooperation with the hip-hop group Far East Movement, currently popular in the United 
States and Asia. This new product represents a new approach that targets a younger customer 
demographic. 

Visitors to our CES exhibit commended us on the clarity of the concept and the easy-to-understand 
segregation of the different zones. They also said they could hardly wait to see the exhibited products come 
to market. 
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Alps Electric/Alpine Technology Exhibitions to Strengthen Automaker OEM Business 

Next generation cockpit developed with Alps Electric  
 

In November 2012, we launched a series of technology exhibitions targeted at automakers in conjunction 
with our parent company Alps Electric. The exhibition tour visited 13 different locations in five countries, 
beginning in Alpine’s offices in California’s Silicon Valley, where many automakers have advanced 
development teams, and then continuing on to core facilities of our OEM automaker customers around the 
world. 

Targeting future business with these automakers, we conducted workshops attended by key personnel at 
each location. The direct contact with these key individuals enabled us to present the comprehensive 
capabilities of the Alps Group. One of the key future technologies that we introduced during this tour was 
a prototype of the future car cockpit, which uses systems integration to facilitate control of various 
in-cockpit functions centered around the driver’s seat. The featured new technologies include a cluster 
panel showing the car’s speed and other data, an integrated display for the car navigation and other 
systems, a multimodal commander capable of reading human gestures to control automobile functions, and 
an in-cockpit camera that predicts the action of the driver and other passengers. The exhibit also presented 
comprehensive technological development capabilities of the Alps Group in such key technological areas 
as HMI (Human Machine Interface), AVNC (Audio, Visual, Navigation and Communications), mobile 
device linkage, and eco systems.  

The prototype cockpit in particular impressed our audiences as a good example of how Alps Electric and 
Alpine are combining our respective strengths to create the products of the future. We will continue to 
combine forces with various departments of Alps Electric as we work together to expand business. 
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Mexico Plant Expansion to Strengthen Global Production Network 

With the North American 
automobile market steadily 
recovering, we plan a year-on-year 
20% expansion of production 
volume at Alcom Electronicos de 
México S.A. de C.V., our core 
North American production base, 
in fiscal 2013. 

With an eye on the North 
American market and expansion 
of the Latin American automobile 
market, many automakers are 
establishing and expanding production operations in Mexico. To meet an expected increase in demand for 
our products, we plan to build a new plant on available land at the Alcom Electronicos site and expand 
production capacity in fiscal 2013.  

Alpine established Alcom Electronicos back in 1992 as its production site to supply the North American 
market. Since becoming a joint venture with Alps Electric in 1995, the Mexican company has produced car 
electronics products and automotive components for both Alps Electric and Alpine.  

In addition to the addition of a new plant at the facility, existing production lines will be optimized to raise 
efficiencies on Alps Electric’s automotive component lines and throughout the facility. By promoting local 
production for supplying the local market, we aim to create a production structure that enhances our ability 
to respond flexibly to changes in customer orders while shortening lead times and reducing inventories. 

 

Mexican plant will be expanded in fiscal 2013 

Establishment of Alpine Customer Service (USA), Inc. 

In April 2013, we established a local subsidiary to provide repair and other after-sale services for 
Alpine's OEM car electronics products in the North American market. Previously, repair and 
maintenance services in this key market were outsourced, but we decided to bring this important 
service within the Group in order to determine the cause of problems and repair them more quickly. 

Alpine products have evolved into more advanced systems as electronics have come into greater use 
in automobiles. More recently, connectivity with smartphones and other mobile devices has become 
an increasingly important function for in-vehicle electronics systems.  

Repair services for these complex and advanced systems require high level analytical technologies. 
We therefore decided that bringing these repair services in-house would enable us to provide 
customers with quicker, more dependable responses. In addition, Alpine Customer Service (USA) 
will be able to provide feedback to our R&D units that will enable us to further enhance product 
quality.  
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Strengthening Our Presence in Emerging Market Countries  

Alpine exhibition stand took Best Design Award at Bangkok 
International Motor Show 2012 

Indonesian car owners show keen interest in large display 
car navigation systems 

 

Alpine has been participating in motor shows across Southeast Asia to enhance its brand name in this 
region where continuing economic growth is expected to expand demand for automobiles and related 
products. For example, we exhibited at Thailand’s Bangkok International Motor Show 2012 from March 
26 to April 8, 2012. The Alpine exhibition stand showcased our lineup of new products, including the 
ICS-X8 audio system with display, which attracted much interest for its advanced technologies that enable 
the user to connect Nokia smartphones and run their applications in the car. The Alpine exhibition stand 
won that show’s Best Design Award in the accessory division in recognition of the Alpine blue motif’s 
communication of a sense of high class, high quality, and advanced technologies. We also exhibited at the 
Indonesia International Motor Show 2012 held during September 20–30. The Alpine exhibition stand 
featured the INE-2928E car navigation system equipped with the first 8-inch large display introduced into 
the Asian market. The INE-2928E caught the eyes of customers not only because of the superior 
operability afforded by large icons and the broad map displays but also because of the unit’s attractive 
in-console appearance made possible by the Perfect F.I.T. installation kits available for different car 
models. 

 

Establishment of Alpine Electronics of Asia Pacific Co., Ltd. Representative Office 

Alpine continues to strengthen its presence in emerging markets. After establishing local subsidiaries 
in India and Dubai in the fiscal year before last and restarting production at our flood-damaged Thai 
car audio plant, we established a representative office in Indonesia, home to the world's fourth 
largest population and an automobile market expected to enjoy solid growth. By dispatching our 
representatives to this key market, we are targeting sales growth supported by stronger ties with 
aftermarket car accessory retailers and sales agents as well as auto dealers. In addition, the local 
office will conduct market research that will give us a better grasp of local needs and enable us to 
put together more appropriate marketing programs. We believe that increasing Alpine brand 
recognition in emerging countries such as Indonesia and strengthening our aftermarket business in 
these countries will enable us to increase corporate value.  

Thailand Indonesia
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Industry-University Project to Protect In-Vehicle Systems Against Hackers 

Seizo Ishiguro (then Alpine Chairman; currently  
Executive Advisor) and University of Aizu President 

Shigeaki Tsunoyama (right) at signing ceremony 

Measuring threat from hacking (image) 

 

In recent years, cyber attacks by computer hackers against PCs and PC networks have become an 
increasingly serious social problem. 

At the same time, the car electronics industry to which we belong is dealing with the rapid diffusion of 
smartphone connectivity with in-vehicle electronic systems. 

This trend raises concerns that unauthorized access into car systems connected to the Internet via a 
smartphone could cause serious accidents. 

To address this issue, Alpine and the University of Aizu, a public university in Fukushima Prefecture 
dedicated to computer sciences and information technology courses, entered into a basic cooperation 
agreement on November 29, 2012, with an eye to supporting ongoing recovery efforts from the Great East 
Japan Earthquake. As part of our broader program to support job creation in the earthquake-stricken areas, 
this cooperative venture with the University of Aizu is conducting analysis of the threat of unauthorized 
access to in-vehicle systems with a view to developing instruments that measure the vulnerability of such 
systems. 

We hope this joint research will shed light on the possible impact of a cyber attack on in-vehicle systems 
and yield guidelines to protect against such attacks. In addition, we are targeting the creation of new 
business through the development of products to protect the security of in-vehicle systems.  

By sharing our respective knowledge and past experience in information technology and onboard 
automotive systems, the University and Alpine hope to foster development of young people capable of 
contributing to the recovery and future economic growth of Fukushima Prefecture and promote the 
sustainability of our mobile society. 
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V. Consolidated Financial Statements 

(1) Consolidated Balance Sheets 
(Millions of yen)

 As of March 31, 2012 As of March 31, 2013 

Assets   
Current assets   

Cash and deposits 44,209 34,070  
Notes and accounts receivable-trade 35,695 38,207  
Merchandise and finished goods 20,092 21,141  
Work in process 992 1,013  
Raw materials and supplies 5,927 7,161  
Deferred tax assets 1,999 2,018  
Other 9,946 9,912  
Allowance for doubtful accounts (262) (214) 
Total current assets 118,602 113,311  

Noncurrent assets   
Property, plant and equipment   

Buildings and structures 22,984 24,380  
Accumulated depreciation (14,704) (15,817) 
Buildings and structures, net 8,280 8,562  

Machinery, equipment and vehicles 16,552 20,023  
Accumulated depreciation (12,335) (14,165) 
Machinery, equipment and vehicles, net 4,216 5,857  

Tools, furniture, fixtures and dies 50,073 51,777  
Accumulated depreciation (46,450) (47,646) 
Tools, furniture, fixture and dies, net 3,622 4,130  

Land 4,810 4,896  
Lease assets 123 146  

Accumulated depreciation (36) (54) 
Lease assets, net 86 92  

Construction in progress 575 405  
Total property, plant and equipment 21,592 23,944  

Intangible assets 2,814 2,438  
Investments and other assets   

Investment securities 22,032 25,864  
Deferred tax assets 268 274  
Other 2,059 2,287  
Allowance for doubtful accounts (13) (58) 
Total investments and other assets 24,346 28,367  

Total noncurrent assets 48,753 54,750  
Total assets 167,355 168,061  
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(Millions of yen)

 As of March 31, 2012 As of March 31, 2013 

Liabilities   
Current liabilities   

Notes and accounts payable-trade 32,116 27,629  
Short-term loans payable 132 239  
Current portion of long-term loans payable 5,400 － 
Accrued expenses 8,466 9,690  
Income taxes payable 755 1,064  
Deferred tax liabilities 90 117  
Provision for bonuses 1,791 1,839  
Provision for directors’ bonuses 52 47  
Provision for product warranties 4,725 4,810  
Provision for loss on disaster 38 – 
Other 4,225 3,587  
Total current liabilities 57,795 49,026  

Noncurrent liabilities   
Deferred tax liabilities 4,600 5,478  
Provision for retirement benefits 1,080 1,292  
Provision for directors’ retirement benefits 608 677  
Other 1,459 1,597  
Total noncurrent liabilities 7,749 9,044  

Total liabilities 65,544 58,070  
Net assets   

Shareholders’ equity   
Capital stock 25,920 25,920  
Capital surplus 24,905 24,905  
Retained earnings 54,972 55,320  
Treasury stock (24) (17) 
Total shareholders’ equity 105,774 106,129  

Accumulated other comprehensive income   
Valuation difference on available-for-sale securities 5,355 6,434  
Deferred gains or losses on hedges (6) 19  
Revaluation reserve for land (1,310) (1,310) 
Foreign currency translation adjustment (8,745) (2,245) 
Total accumulated other comprehensive income (4,706) 2,897  

Minority interests 743 963  
Total net assets 101,811 109,991  

Total liabilities and net assets 167,355 168,061  
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(2) Consolidated Statements of Income and Comprehensive Income  
 

(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Net sales 202,905 222,309  
Cost of sales 167,406 191,433  
Gross profit 35,499 30,876  
Selling, general and administrative expenses 29,849 28,571  
Operating income 5,649 2,305  
Non-operating income   

Interest income 203 161  
Dividends income 275 341  
Equity in earnings of affiliates 760 1,002  
Foreign exchange gains 23 629  
Other 277 261  
Total non-operating income 1,541 2,395  

Non-operating expenses   
Interest expenses 113 83  
Sales discounts 125 112  
Commission fee 124 112  
Withholding tax 171 – 
Loss on settlement of receivables on tooling 31  53  
Other 102  46  
Total non-operating expenses 669 408  

Ordinary income 6,521 4,291  
Extraordinary income   

Gain on sales of noncurrent assets 44 18  
Gain on sales of investment securities 4 0  
Income of employment adjustment subsidy 157 – 
Compensation income 244 1,181  
Income of earthquake disaster reconstruction subsidy 595 84  
Other 120 99  
Total extraordinary income 1,167 1,383  

Extraordinary loss   
Loss on sales and retirement of noncurrent assets 145 130  
Impairment loss 199 – 
Loss on valuation of investment securities 35 0  
Provision of allowance for doubtful accounts – 45  
Loss on transition of retirement benefit plan – 118  
Loss on disaster 299 6  
Other 28 27  
Total extraordinary losses 709 329  

Income before income taxes and minority interests 6,980 5,346  
Income taxes-current 2,496 3,085  
Income taxes-deferred (21) 455  
Total income taxes 2,474 3,541  
Income before minority interests 4,505 1,804  
Minority interests in income (loss) (66) 57  
Net income 4,572 1,747  
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(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Minority interests in income (loss) (66) 57  
Income before minority interests 4,505 1,804  
Other comprehensive income   

Valuation difference on available-for-sale securities 505 1,085  
Deferred gains or losses on hedges (6) 25  
Foreign currency translation adjustment (257) 5,489  
Share of other comprehensive income of associates 
accounted for using equity method (302) 1,127  

Total other comprehensive income (60) 7,729  
Comprehensive income 4,445 9,533  
Comprehensive income attributable to   

Comprehensive income attributable to owners of the 
parent 4,532 9,351  

Comprehensive income attributable to minority interests (87) 182  
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(3) Consolidated Statements of Changes in Net Assets 
(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Shareholders’ equity   
Capital stock   

Balance at the beginning of current period 25,920 25,920  
Changes of items during the period   

Total changes of items during the period – – 
Balance at the end of current period 25,920 25,920  

Capital surplus   
Balance at the beginning of current period 24,905 24,905  
Changes of items during the period   

Disposal of treasury stock (1) (3) 
Transfer of disposal loss on treasury stock 1 3  
Total changes of items during the period – – 

Balance at the end of current period 24,905 24,905  
Retained earnings   

Balance at the beginning of current period 51,796 54,972  
Changes of items during the period   

Dividends from surplus (1,395) (1,395) 
Net income 4,572 1,747  
Transfer of disposal loss on treasury stock (1) (3) 
Total changes of items during the period 3,175 348  

Balance at the end of current period 54,972 55,320  
Treasury stock   

Balance at the beginning of current period (27) (24) 
Changes of items during the period   

Purchase of treasury stock (0) (0) 
Disposal of treasury stock 3 7  
Total changes of items during the period 3 6  

Balance at the end of current period (24) (17) 
Total shareholders’ equity   

Balance at the beginning of current period 102,595 105,774  
Changes of items during the period   

Dividends from surplus (1,395) (1,395) 
Net income 4,572 1,747  
Purchase of treasury stock (0) (0)  
Disposal of treasury stock 2 3  
Total changes of items during the period 3,178 355  

Balance at the end of current period 105,774 106,129  
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(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Accumulated other comprehensive income   
Valuation difference on available-for-sale securities   

Balance at the beginning of current period 4,839 5,355  
Changes of items during the period   

Net changes of items other than shareholders’ 
equity 516 1,078  

Total changes of items during the period 516 1,078  
Balance at the end of current period 5,355 6,434  

Deferred gains or losses on hedges   
Balance at the beginning of current period – (6) 
Changes of items during the period   

Net changes of items other than shareholders’ 
equity (6) 25  

Total changes of items during the period (6) 25  
Balance at the end of current period (6) 19  

Revaluation reserve for land   
Balance at the beginning of current period (1,310) (1,310) 
Changes of items during the period   

Total changes of items during the period – – 
Balance at the end of current period (1,310) (1,310) 

Foreign currency translation adjustment   
Balance at the beginning of current period (8,195) (8,745) 
Changes of items during the period   

Net changes of items other than shareholders’ 
equity (549) 6,499  

Total changes of items during the period (549) 6,499  
Balance at the end of current period (8,745) (2,245) 

Total accumulated other comprehensive income   
Balance at the beginning of current period (4,666) (4,706) 
Changes of items during the period   

Net changes of items other than shareholders’ 
equity (39) 7,604  

Total changes of items during the period (39) 7,604  
Balance at the end of current period (4,706) 2,897  

Minority interests   
Balance at the beginning of current period 830 743  
Changes of items during the period   

Net changes of items other than shareholders’ equity (87) 219  
Total changes of items during the period (87) 219  

Balance at the end of current period 743 963  
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(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Total net assets   
Balance at the beginning of current period 98,759 101,811  
Changes of items during the period   

Dividends from surplus (1,395) (1,395) 
Net income 4,572 1,747  
Purchase of treasury stock (0) (0)  
Disposal of treasury stock 2 3  
Net changes of items other than shareholders’ equity (126) 7,824  
Total changes of items during the period 3,051 8,179  

Balance at the end of current period 101,811 109,991  
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(4) Consolidated Statements of Cash Flows 
(Millions of yen)

 Fiscal year ended 
March 31, 2012 

Fiscal year ended 
March 31, 2013 

Net cash provided by (used in) operating activities   
Income before income taxes and minority interests 6,980 5,346  
Depreciation and amortization 6,740 6,106  
Increase (decrease) in provision for retirement benefits 338 160  
Increase (decrease) in provision for directors’ retirement 
benefits (8) 68  

Impairment loss 199 – 
Interest and dividends income (479) (502) 
Interest expenses 113 83  
Equity in (earnings) losses of affiliates (760) (1,002) 
Loss (gain) on sales of property, plant and equipment (29) 30  
Decrease (increase) in notes and accounts 
receivable-trade (8,299) 650  

Decrease (increase) in inventories (5,640) 1,333  
Increase (decrease) in notes and accounts payable-trade 11,763 (8,194) 
Increase (decrease) in provision for product warranties 83 (342) 
Other, net 1,295 498  
Subtotal 12,296 4,237  
Interest and dividends income received 488 509  
Interest expenses paid (85) (109) 
Income taxes paid (3,251) (3,274) 
Income taxes refund 474 244  
Net cash provided by (used in) operating activities 9,921 1,607  

Net cash provided by (used in) investing activities   
Purchase of property, plant and equipment (4,783) (6,047) 
Proceeds from sales of property, plant and equipment 69 42  
Purchase of intangible assets (401) (675) 
Payments of loans receivable (5,502) (5,904) 
Collection of loans receivable 3,014 6,966  
Other, net (107) (405) 
Net cash provided by (used in) investing activities (7,710) (6,023) 

Net cash provided by (used in) financing activities   
Net increase (decrease) in short-term loans payable 87 80  
Repayment of long-term loans payable – (5,400) 
Cash dividends paid (1,392) (1,394) 
Proceeds from stock issuance to minority shareholders – 37  
Other, net (76) (25) 
Net cash provided by (used in) financing activities (1,381) (6,701) 

Effect of exchange rate change on cash and cash equivalents (765) 1,221  
Net increase (decrease) in cash and cash equivalents 63 (9,895) 
Cash and cash equivalents at beginning of period 43,883 43,947  
Cash and cash equivalents at end of period 43,947 34,052  
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VI. Corporate Data 

Corporate Profile (as of March 31, 2013) 

Trade name: Alpine Electronics, Inc. 
Date of establishment: May 10, 1967 
Listing date: March 15, 1988 
Business year: From April 1 to March 31 
Paid-in capital: 25,920 million yen 
Number of employees:  12,026 (including temporary employees) (Consolidated) 
Headquarters:  1-1-8 Nishi-Gotanda, Shinagawa-ku, Tokyo, Japan 

Contact: 20-1 Yoshima-Kogyodanchi, Iwaki, Fukushima, 
Japan 

Telephone:  +81-246-36-4111 
Consolidated subsidiaries: ALPINE ELECTRONICS OF AMERICA, INC. 
 ALPINE ELECTRONICS OF SILICONVALLEY, INC. 
 ALCOM AUTOMOTIVE, INC. 
 ALPINE ELECTRONICS OF CANADA, INC. 
 ALCOM ELECTRONICOS DE MEXICO, S.A. DE C.V. 
 ALPINE ELECTRONICS (EUROPE) GmbH 
 ALPINE ELECTRONICS GmbH 
 ALPINE ELECTRONICS FRANCE S.A.R.L. 
 ALPINE ELECTRONICS OF U.K., LTD. 
 ALPINE ITALIA S.p.A. 
 ALPINE ELECTRONICS DE ESPANA, S.A. 
 ALPINE ELECTRONICS MANUFACTURING OF 

EUROPE, LTD. 
 ALPINE ELECTRONICS OF AUSTRALIA PTY. LTD. 
 ALPINE ELECTRONICS HONG KONG, LTD. 
 ALPINE ELECTRONICS (CHINA) CO., LTD. 
 DALIAN ALPINE ELECTRONICS CO., LTD. 
 TAICANG ALPINE ELECTRONICS CO., LTD. 
 ALPINE TECHNOLOGY MANUFACTURING 

(THAILAND) CO., LTD. 
 ALPINE ELECTRONICS OF ASIA PACIFIC CO., LTD. 
 ALPINE OF ASIA PACIFIC INDIA PRIVATE LIMITED 
 ALPINE ELECTRONICS OF MIDDLE EAST FZCO 
 ALPINE TECHNOLOGY MANUFACTURING, INC. 
 ALPINE ELECTRONICS MANUFACTURING, INC.  
 ALPINE PRECISION, INC. 
 ALPINE INFORMATION SYSTEM, INC. 
 ALPINE ELECTRONICS MARKETING, INC. 
 ALPINE GIKEN, INC. 
 ALPINE BUSINESS SERVICE, INC. 
 ALPINE CUSTOMERS SERVICE CO., LTD. 
 



 

- 21 - 
 

Directors and Audit & Supervisory Board Members (as of June 20, 2013) 

President & CEO Toru Usami 
Managing Director Hirofumi Morioka 
Managing Director Hitoshi Kajiwara 
Managing Director Seishi Kai 
Director Masataka Kataoka 
Director Satoshi Soma 
Director Toshinori Kobayashi 
Director Koichi Endo 
Director Naoki Mizuno 
Director Shuji Taguchi 
Standing Audit & Supervisory Board Member Toji Tanaka  
Standing Audit & Supervisory Board Member Katsumi Tobita 
Outside Audit & Supervisory Board Member Hideo Kojima 
Outside Audit & Supervisory Board Member Taisuke Yonemori 

 

 

Stock Status (as of March 31, 2013) 

Total number of authorized shares: 160,000,000 shares 
Total number of shares issued: 69,784,501 shares 
Number of shareholders:  4,108 
Major shareholders (Top 10) 

Shareholder name Number of shares held 
(Thousands) 

Share-holding ratio 
(%) 

ALPS ELECTRIC CO., LTD. 28,215 40.43 
OM04 SSB Client Omnibus  
(Standing Proxy: The Hong Kong and Shanghai 
Banking Corporation Limited Tokyo branch) 

4,505 6.46 

Japan Trustee Services Bank, Ltd. (Trust Account) 3,337 4.78 
The Master Trust Bank of Japan, Ltd. (Trust 
Account) 2,616 3.75 

Japan Trustee Services Bank, Ltd. (Trust Account 
9) 2,110 3.02 

Northern Trust Company (AVFC) Sub Account 
American Client 
(Standing Proxy: The Hongkong and Shanghai 
Banking Corporation Limited Tokyo branch) 

1,163 1.67 

State Street Bank and Trust Company 505103 
(Standing Proxy: Mizuho Corporate Bank, Ltd.) 1,088 1.56 

State Street Bank and Trust Company 505225 
(Standing Proxy: Mizuho Corporate Bank, Ltd.) 1,082 1.55 

The Bank of New York, Treaty JASDEC Account 
(Standing Proxy: The Bank of Tokyo-Mitsubishi 
UFJ, Ltd.) 

805 1.15 

Alpine Employee Shareholding Association 753 1.08 
 

* Annual Select is an English-language disclosure format developed by ZAIHON, INC. to increase the level of convenience of investors outside Japan based on Japanese-language 
statutory disclosure material, timely disclosure material prescribed by securities exchanges and voluntarily disclosed IR material. Annual Select is a registered trademark of 
ZAIHON, INC. Reproduction or copying without prior permission is prohibited. 

* While every best effort has been made to provide a translation meeting the quality standards required of professionals, the Company does not guarantee it is 100% accurate. 
Therefore, please verify the original Japanese text for any final judgments made based on this information. 

 


